
BENEFITS • Maximum flexibility and accessibility through online courses - learn when and where you want
•  Shortened study time and tuition fees through accreditation of prior knowledge 

and experience
•  Tailored to the needs of working professionals through online phases and recognition   

of training and professional experience
• High-quality online learning through use of latest e-learning technologies

ACADEMIC TITLE Bachelor of Arts (Continuing Education) | BA (CE)

REQUIREMENTS • At least two years of relevant professional experience plus
• University entrance qualification or
• vocational qualification and additional entrance exams at MCI

LANGUAGE English or German & partly English

START Continuously

DURATION Varies between 18-36 months | 180 ECTS (max. amount of recognition: 90 ECTS)
Reduced study duration and costs through recognition of prior knowledge is possible, study duration 
also depends on individual study tempo

TUITION FEE depending on the ECTS points to be completed; from EUR 9.600,-
(tuition fee varies according to the amount of possible recognition of prior knowledge)

TIME MODEL Online, part-time, combining work & study

CONTACT Katharina Mitterbacher
Senior Office Management & Student Support
+43 512 2070-4202
katharina.mitterbacher@mci.edu

Genera l  Management
eSTUDY BACHELOR (CONTINUING EDUCATION)
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